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Abstract: Based on “the triple sales theory” in media economics, the authors explored and established Chinese big 

stadium profiting modes as follows: the first sale - “content sale”, which forms attention economy, whose profiting 

modes include pyramid product mode, knockout product mode, and brand product mode; the second sale - “audi-

ence sale”, which forms influence economy, whose profiting modes include mini-division mode, power transfer 

mode, and reorientation mode; the third sale - “brand sale”, which forms return customer economy, whose profiting 

modes include from products to solutions mode, and from products to brand extension mode. 
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