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Opportunities and challenges faced by sports industry development in China under the
background of new policies launched by the State Council for the sports industry 
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Abstract: The author analyzed and interpreted The State Council’s Opinions on Speeding up Developing the Sports 

Industry and Promoting Sports Consumption, expatiated on six opportunities faced by sports industry development in 

China via a lot of detailed data: policy support is an important driving force for sports industry development; both per 

capita production value and income increase–the critical point of sports consumption explosion has been reached; 

demographic dividend and urbanization process have expanded sports industry consumption scale; industrial structure 

adjustment and upgrade are catalysts for sports industry development; expanding internal needs has brought rare op-

portunities for sports industry development; the emerging of experience economy has promoted sports industry devel-

opment. The author also pointed out five challenges to face: effective demand and supply are insufficient, while main 

market entities are immature; mass sports development lags behind; the core layer of the sports industry is weak; there 

is a lack of professional operation management talents; specific implementation has a long way to go. 
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1  58.1300 10 8.4114 76.5414 
2 50.0939 13.5 6.4335 70.0274 
3 49.3401 13 6.4926 68.8327 
4  48.8924 12 6.1158 67.0082 
5  47.4666 12.5 6.2750 66.2416 
6  47.6618 12 6.3580 66.0198 
7  45.7038 13 6.2328 64.9366 
8  46.0982 10 6.5269 62.6251 
9  41.5245 9 6.0404 56.5649 
10  40.6720 10.5 5.1649 56.3369 
11  37.1315 11 4.9458 53.0773 
12  35.2657 12 4.6990 51.9647 
13 35.0431 8 6.0131 49.0562 
14 32.5517 11.5 4.9190 48.9707


