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aerobics competition market in China 

LI Ping 
Department of Physical Education Hunan Mass Media Vocational Technical College Changsha 410100 China)

Abstract: The author analyzed the composition of the aerobics competition market in China, as well as the 

current situation of and major ways to optimize the development of this market, and consequentially drew the 

following conclusions: the aerobics competition market in China is characterized by unit dependent market 

subjects, undiversified market objects, diversified trade modes etc; clearly determining target enterprises, ac-

curately determining the correlation and goodness of fit between aerobics competition and enterprise, enhanc-

ing the quality and quantity of aerobics competition products, strengthening the promotion and popularization 

of aerobics competition, and developing aerobics competition products, are major ways to speed up aerobic 

competition market optimization. 
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