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A study of the professional ability, customer satisfaction degree and  
customer loyalty degree of personal coaches of fitness clubs 
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Abstract: The author carried out a questionnaire survey on the personal coach owning members of Renhe Interna-

tional Fitness Club and Hengxiang International Fitness Club in the city of Harbin, Heilongjiang province, probed 

into the effects of the professional ability of personal coaches of fitness clubs on customer satisfaction degree and 

customer loyalty degree, and revealed the following findings: the professional ability of a personal coach had a 

positive effect on customer satisfaction degree; customer satisfaction degree had a positive affect on customer loy-

alty degree too; the professional ability of a personal coach had an indirect effect on customer loyalty degree. 
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2 (P)  204.94(P=0.00)
2 /df 3 5 4.90
GFI >0.9 0.90

AGFI >0.9 0.84
RMR <0.05 0.044

RMSEA 0.05~0.10 0.108
CFI >0.9 0.92
IFI >0.9 0.92

t
11 0.73 6.891)

12 0.04 0.41 
21 0.37 3.861)

1 0.42 20.461)

2 0.42 19.131)

3 0.26 10.231)

4 0.40 17.061)

5 0.43 15.491)

6 0.44 7.871)

7 0.18 6.711)

8 0.25 4.561)

9 0.60 18.371)

10 0.62 17.891)

11 0.58 16.751)

1)P<0.01 
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