F14EH 5 ® &8 % T Vol. 14 No. 5

2007 £ 8 H Journal of Physical Education Aug. 2007
EERBEZETIAIR L mEE
1 2 3

(JMAETEG LRHGET S5EHAR, 3ATHESERR, 74 M 510500;
2. FIAE ¥ B A% &, BilE 200438)

i =:

x B A
REHES: G80-06  ICHEFRIRAL: A X EHS: 1006-7116(2007)05-0052-03

Current state of and factors affecting the sports journal market in Germany
ZHOU Liang-jun®, CHEN Ji-zhi®, CHEN Xiao-ying®
(1.Deparment of Leisure Sport and the Management; 3.Department of Sport News and Communication,
Guangzhou Institute of Physical Education, Guangzhou 510500, China;
2. Department of Sport Sociology, Shanghai Sports University, Shanghai 200438, China)

Abstract: By means of literature data, expert interview and on-site investigation, the authors probed into the sports
journal market in Germany in order to provide a reference for the healthy development of the sports journal market
in China, and revealed the following findings: The usage of the phrase “sports journal” by the German is not uni-
fied; there is a difference in the classification method and statistical scope of sports journals between the official sta-
tistical channel and commercial statistical database in Germany; German sports journals show such characteristics
as diversified varieties and readers, ever increasingly intense competition, and intensified degree of centralization;
the factors that affect the sports journal market in Germany include German economic condition, resident’s demand
for consumption, German periodical industry management system, German football culture, etc.
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3.1 EEZFRRMERMEERK

2005 10
3 GDP 27144 2006
3 83%
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3.2 {EERTIAEIBIKRE

1949 5 iR
(O www.babylon.com. taglich bzw. regelmaig in

“ kurzen Zeitabstanden erscheinende (nicht gebundene, meist
nicht geheftete) Druckschrift mit Nachrichten, Berichten u.
vielfaltigem anderem aktuellem Inhalt.
@ www.stamm.de,2005.
@ www.ivw.de, 1999.
@ www.ivw.de, 2006.

® www.kicker.de, www.sportbild.de,2007.
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® www.faz.net,2007.
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