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An analysis of the ritual nature of the relationship between Olympics and mass media
LI Chun-xia PENG Zhao-rong
School of Literature and News Sichuan University Chengdu 610064 China

Abstract The sorted and orderly worldwide presentation of Olympic ritual by TV  the representative of mass media has pro-
moted theé' de — ritualization” of Olympics while Olympics as a ritual media event has promoted the ritualization of mass me-
dia in terms of communication contents and has promoted the re — ritualization of mass communication in terms of communi-
cation form again Olympics forms a threshold period in such a routine ritual as mass media i.e. ritual status thus promot-
ing the continuous watching behavior of the acceptors especially the unconventional watching behavior during Olympic
Games and intensifying its ritual function — to let the acceptors have the satisfaction and sense of security as a result of hav-
ing shared faith. Olympics and TV have formed a favorable interaction and a win — win relationship. In the mean time such
a conspiracy between Olympics and the media has directly resulted in the third objective result The' de - ritualization” of
Olympics i.e. the transformation between the ritual and mass scenes of national/state organizations has intensified the
overall sense of a nation/country as well as the order of sorted power.

Key words Olympic ritual mass media ritual nation/state sorted power
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