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Study of the industrial competitive power of sports product industry in China
QI Jian-lin' ZHENG Zhi-qiang’
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2. Management Department Fuzhou Minjiang Institute Fuzhou 350001 China

Abstract By using Potter’ 8 Diamond” model the authors analyzed the industrial competitive power of sports product indus-

try in China and drew the following analytical conclusions The main constituents in the production of sports product industry

in China have their advantages but mainly labor advantage technological development capability is insufficient the domestic

demand for sports products is greatly increasing while famous brands abroad have massively entered the market in China ba-

sically secured the high end market the industrial chain is incomplete and unable to form industrial aggregation for competi-

tion the enterprises in China mainly depend on price war investment for development is insufficient plagiarism and imitation

are everywhere.The government should intervene in the market by means of industrial policy patent protection and technical

standard perfection .

Key words sports product industry Diamond model industrial completive power China

10

“ n o1
1 “ ” .‘.

\ ‘

o e A ]
N A

2005 - 12 - 27
1971 -




1
1 2004 4
67.7%
NCTO
76 % 2
58% 1.84
4.43 7.64
51% 2003 5 300 1981 ~ 1995 26 890
6.9 8.1 1995 590 601 2003 5
850 080
GDP 7.8%
1 2 35 40% ~ 50 % 2005
90 5 3 13.32 4.2
2004 3 46
11.1 3
2
3 000
4 /5 « - .
4 “ ”u ”u ”w ”
2 40
2% ~5%
 — 5
4
5
3 000
100

20 3 2001



28 13

166
5 000 26 15.66 % 100
~ 500
6
6
1 2008
2008 12
1 400 CONVERSE
21% 15% 190
100 3
1 7 22005 1 1
5 3 40%
50 %
2003 GDP 1 000
7 20 80
Ar- 15
row 1962 60 750
114
2004
34 1 Portor M E .On Competition M . A Harvard Business Re-
33 view Book 1998.
2 . J .
1998 5 4.
3 . EB/OL .
2002 - 03 -01.
4 M .
1998.
5 J .
2002 3 52.
6 . J .
) 2000 26 4 19 - 22.
360 7 - . M //
28 2002.



