2002

11 Journal of Physical Education

Vol .9No . 6
Nov.2002

312000

4p

4p
G812.3 A 1006 — 7116 2002 06 — 0023 — 02

Views on sport-for-all program implementation by marketing theories
CHAI Hong-nian
Department of Physical Education Shaoxing University Shaoxing 312000 China

Abstract In fact implementing of sport-for-all program is that the government promotes fitness conception and fitness

lifestyle to all people. Therefore it is necessary for the government to use all resources to do enough on marketing works un-

der the integration theory of products price place and promotion” .
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